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1. Introduction

1.1  This Policy results from consultation with Tourist Boards (English Tourist Board and two
Regional Tourist Boards), following guidance published by the County Surveyor’s
Society, and from consultations with local District Council Planning and Tourism Officers,
the Oxfordshire Association of Local Councils, and with Gloucestershire County Council
concerning the Cotswold A.O.N.B. (Area of Outstanding Natural Beauty).  It follows
publication by the Department of Transport of Circular Roads 3/95, ‘Traffic Signs to
Tourist Attractions and Facilities in England’.

1.2 A tourist attraction is now broadly defined for signing purposes as;

‘a permanently established destination or facility that attracts or is used by visitors to an
area, and which is open to the public without prior booking during its normal opening
hours.’ and where “facilities” are taken to mean equipment or services which tourists
may make use of during a visit.

1.3  The Department of Transport has advised that eligibility for white and brown signs can
include, but should be limited to, such permanently established facilities as theme parks,
historic properties, theatres, museums, leisure complexes, sports venues, concert
venues,  cinemas,  restaurants, hotels,  pubs,  tourist and  youth  hostels, retail
establishments, tourist information centres, camping and caravan sites, picnic sites,
tours and leisure drives and cycle routes.  Temporary sites will not be eligible.

1.4  The previous policy, concerning Tourist Attractions only, was established by Oxfordshire
County Council’s Traffic and Works Sub-Committee on 3 June 1986.

2. Dealing with applications for signing

2.1  It is anticipated that the initial ‘flush’ of applications may somewhat stretch resources,
and that administrative and consultation procedures will necessarily be extended.
Should difficulty in coping with demand be occasioned, then applications will be dealt
with on an area by area basis radiating outward from Oxford.  There are two reasons for
this approach; firstly, Oxford City Council is able to deal with applications within the City
in parallel with Oxfordshire County Council’s initial dealings, and it would be helpful to
get cross-City-Boundary applications out of the way at an early stage, and secondly,
applications on Oxfordshire’s borders may involve consultation with adjacent Counties,
and that could extend the time scale.

2.2  Upon receipt of an application, the procedure will be that the Traffic Authority (the County
Council) will  consult with local Tourism, Planning and Town and Parish Council
Authorities, and will make other trade-related enquiries as may appear necessary.  In a
very few cases it may also be necessary to consult with other statutory bodies (e.g. the
Police), and it is anticipated that full consultation could take approximately four weeks to
complete.  Assessment of responses will follow, and normally it is hoped that applicants
will be notified of the outcome of their application following six weeks after its receipt by
the Traffic Authority, although as intimated above, this could be extended in the initial
flush of applications.

2.3 A closing date will be set for initial applications, and following this date no more
applications will be processed until the first stage of signing is complete across the
County.  The rare exception to this may be where existing proposals are not affected by
the new application, but this will depend upon available resources at the time.
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3. Eligibility

3.1  The English Tourist Board is very concerned that only quality establishments should be
signed, as an opportunity to help direct visitors to establishments which promote the
image of quality that underlies so many national and local tourism policies.  They refer to
the wide perception that white and brown signs represent an official stamp of approval
for the attraction or facility being signed.

3.2  This emphasis on quality leads therefore to the set of Criteria detailed in Appendix 1 to
this policy.  Applicants for approval for tourism signing will need to meet the high
standard set by their own profession or trade, by the Local Planning and/or Licensing
Authority, including District Council Environmental Health Officers and by the appropriate
Regional Tourist Board, where relevant, in order that their application can succeed.
There is no right of appeal against the Traffic Authority’s decision.

3.3  It is the responsibility of the application to provide the evidence necessary to satisfy the
eligibility criteria for signing.

3.4  Any accepted establishment which is subsequently found to have misrepresented its
standards, or where its standard have fallen, will become ineligible for the signs.  The
signs will then be removed by the Traffic Authority or it’s Agent.

4. Entitlement to signs

4.1 Eligibility cannot confer an automatic entitlement to signs, and other considerations
which may mitigate against the provision of signs are such as;

 An insufficient level of off-street parking facilities.
 The concentration of sites in an area and the need to avoid a proliferation of signs
 The difficulty of siting signs;

i) where space is not available, or its use is environmentally unacceptable
ii) safely, so as no to give misleading information to drivers, or to obscure visibility.

 The location of the establishment (ie if visible from an adajcent route).

4.2  The conditions under which signing may be approved are appended at Annex 2.

5. Application of the tourism signing strategy

5.1  Following establishment-specific approval, the following rules will be applied during the
sign siting and design stages of implementation.

 In larger settlements, where there are too many establishments to be named
individually, generic signing (e.g. ‘Hotels’, ‘B&B’, ‘Town Centre Shops’) may be used.

 Where an establishment does not have its own parking facilities, then the
identification of suitable parking facilities within half a mile of the establishment will
enable the provision of pedestrian signing.  Such signing may be to a different
specification form that pertaining elsewhere (e.g in Oxford City Centre).  Such
signing may also be feasible from tourist information facilities and from public
transport terminals, eg. to maximise the information available to users of Oxford
City’s Park and Ride Bus Service.
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Designated road network

 Tourist/Visitor faiclities will, under normal circumstances, only be eligible to be signed
from the nearest classified (normally Motorway, A or B Class) road.  However, no
signing will be permitted which is likely to be detrimental to another similar facility, or
which directs visitors ‘through’ a centre of population except in particularly unusual
circumstances.

 Tourist attractions will continue to be eligible for signing at such distance as to guide
tourists along the most appropriate route at the latter stage of their journey.  Signs
should not however to regarded as a substitute for the directions given in
promotional material.

6. Maintenance of Signs

6.1  Although, once  erected, the signs will  be  treated as if  they are owned by the
Highway/Traffic Authority  (see Annex 2, 5) it will  be the responsibility  of  the
establishment which provided the sign to:

 Notify  the Traffic Authority when a sign needs cleaning, repair or replacement.
 Pay the Traffic Authority’s charges in cleaning, repairing or replacing signs, to

(including a 15% administration charge and V.A.T) following any work.

6.2  Should the Traffic Authority become aware that a sign is dangerous or unsafe (i.e. could
cause injury to highway users) then it will take such steps as may be necessary to
negate the danger, if necessary without reference to the relevant Tourist Establishment,
but will invoice that establishment for the expense involved in making the sign safe.
Further work may still be necessary to return the sign to its proper situation or condition.

7. Costs of signing

7.1  Circular Roads 3/95 provides for the extended tourism signing to be at nil net cost to
Traffic Authorities.  The attraction/establishment applying for the provision of signs
should therefore be aware of the financial commitment it is undertaking in applying for
the signs.
This is:

i) Application fee (non-returnable) £50 per application + VAT

Covering consultation with District, Town and/or Parish Councils, Trade Organisations,
Regional Tourist Boards and other representative or Licensing Authorities, as to the
quality and eligibility of an application.

Group applications will normally only be acceptable where the establishments within the
group are under a single ownership.

ii) Assessment of sites (non-returnable) £100 per application + VAT

Upon acceptance as eligible, a charge to cover, where signs are requested, the design
of sign faces (perhaps incorporating a number of destinations) and the provision of an
estimate per establishment.
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iii) The cost of the signing subject to size
and number

+15% administration charge
+VAT of total

Examples are;
 The part share of a 5 or 6 destination sign with post, perhaps £50.00,
 A single destination sign with post on a low speed road, perhaps £200,
 A single destination sign with post on a high speed road, perhaps £1,000 or more.

Where only one or two destinations are being signed then consolidation of existing
signing, to reduce signage clutter, will be required with consequent costs.

iv) The cost of removing the signing 2/3rds of
Costs of signing

Where establishments cease trading they ignore (experience tells us) the removal of
their tourism signs.  All applicants will therefore be charged at the time of provision at a
cost of 2/3rds of iii) above.  Where an establishment changes hands but not name then
removal remains paid.

v) Requests for new/amended signs cost
Of changing sign faces

+15% administration charge
+ VAT

Where an establishment changes name (unless a substantial increase in the size of the
sign face is involved, when extra removal fees would also be charged).

8. Disclaimer

8.1  While every effort has been made in the formulation of this Policy to follow the advice
given by the English Tourist Board, Oxfordshire County Council’s Policy, and its Officers’
interpretation of that Policy, will be applied.
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APPENDIX 1

Eligibility criteria

1. Tourist attractions

i) The attraction shall have signed the English Tourist Board’s Visitors’ Charter, and the
applicant shall provide evidence of this, and agree to abide by the terms of the Charter.

ii) The attraction shall be open to casual visitors for at least 4 hours a day on a minimum of
150 days a year, or 2 ½ hours where only open for ½ day.

iii)  It provides adequate off-highway parking facilities of its own, or in conjunction with a local
authority or another establishment.

iv)  Traffic signing must direct drivers to the available parking facility, with pedestrian signing
form the car park or from a tourist information point to the attraction.

v) It can show evidence of having advertised its facilities through the tourist industry.
vi) It agrees to the removal (either by its own agency, or, in default, by the traffic authority)

of my advertisement or sign at or near the location of the proposed tourism traffic sign.

2. Serviced accommodation

i) Only inspected serviced accommodation will be considered for tourism signing.  The
inspection agency will be the English Tourist Board, the AA or the RAC.

ii) It provides adequate off-highway parking facilities of its own, or in conjunction with a local
authority or another establishment.

iii) It can show evidence of having advertised its facilities through the tourist industry.
iv) It agrees to the removal (either by its own agency, or, in default, by the traffic authority)

of any advertisement or sign at or near the location of the proposed tourism traffic sign.

3. Self-Catering accommodation

i) Establishments with built accommodation who show evidence that they meet the English
Tourist Board’s quality standard for self-catering accommodation, and static caravan
parks who are members of the British Graded Holiday Parks Scheme (the ‘Q’ Scheme)
may both be eligible where visitor/traffic management grounds indicate a particular need
for signing.

ii) It provides adequate off-highway parking facilities of its own, or in conjunction with a local
authority or another establishment.

iii) It can show evidence of having advertised its facilities through the tourist industry.
iv) It agrees to the removal  (either by its own agency, or, in default, by the traffic authority)

of any advertisement of sign at or near the location of the proposed tourism traffic sign.

4. Camping and touring caravan sites

i) Each site must be licensed under the Caravan Sites and Control of Development Act
1960 and/or the Public Health Act 1936, or later legislation where relevant.

ii) It must have at least 20 pitches available for casual overnight use by touring caravans.
iii)  It must be a member of the British Graded Holiday Parks Scheme (the ‘Q’ Scheme).
iv) It provides adequate off-highway parking facilities of its own, or in conjunction with a local

authority or another establishment.
v) It can show evidence of having advertised its facilities through the tourist industry.
vi) It agrees to the removal (either by its own agency, or, in default, by the traffic authority)

of any advertisement or sign at or near the location of the proposed tourism traffic sign.
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5. Youth hostels

i) Only hostels managed by the YHA will be eligible to use the YHA symbol.
ii) Non YHA hostels may be eligible for signing; details on request.
iii) It shall not be open only to pre-booked visitors, but shall be open to casual callers.
iv) It provides adequate off-highway parking facilities of its own, or in conjunction with a local

authority or another establishment.
v) It can show evidence of having advertised its facilities through the tourist industry.
vi) It agrees to the removal (either by its own agency, or, in default, by the traffic authority or

any advertisement or sign at or near the location of the proposed tourism traffic sign.

6. Public houses

i) Meals, not just for snacks, should be served at both lunchtime and in the evening.
ii) Establishments must show that they are registered under the current Food Safety and

Hygiene legislation.
iii) Indoor accommodation shall be provided for children to accompany their parents, or the

establishment should provide evidence of having a children’s certificate.
iv) Where overnight accommodation is offered, it should be to the ETB, AA or RAC quality

assurance standards.
v)  At least on senior member of staff must have satisfactorily completed a tourism

customer care course such as the English Tourist Board’s ‘Welcome Host’ scheme.
vi) It can show evidence of having advertised its facilities through the tourist industry.
vii) It provides adequate off-highway parking facilities of its own, or in conjunction with a local

authority or another establishment.
viii) It agrees to the removal (either by its own agency, or, in default, by the traffic authority)

of any advertisement or sign at or near the location of the proposed tourism traffic sign.

7. Restaurants & cafeterias

i) Establishments must show that they are registered under the current Food Safety and
Hygiene legislation.

ii) It agrees to the removal (either by is own agency, or in default, by the traffic authority) of
any advertisement or sign at or near the location of the proposed tourism traffic sign.

iii) At least one senior member of staff must have satisfactorily completed a tourism
customer care course such as the English Tourist Board’s ‘Welcome Host’ Scheme.

iv) It shall not be open only to pre-booked visitors, but shall be open to casual callers.
v)  It provides adequate off-highway parking facilities of its own, or in conjunction with a local

authority or another establishment.
vi) It can show evidence of having advertised its facilities through the tourist industry.
vii) It agrees to the removal either by its own agency, or, in default, by the traffic authority) of

any advertisement or sign at or near the location of the proposed tourism traffic sign.

8. Retail facilities

i)  Establishments must have facilities and features which are aimed specifically at tourists.
ii) It must not be eligible for signing, or already  be signed, as a commercial centre (i.e. be

in the centre of a larger village or town) or a s superstore, or be adjacent to a classified
road.   An exception to this may be the sole village shop.

iii) It provides adequate off-highway parking facilities of its own, or in conjunction with a local
authority or another establishment.

iv) It can show evidence of having advertised its facilities through the tourist industry.
v)  It agrees to the removal (either by its own agency, or, in default, by the traffic authority)

of any advertisement or sign at or near the location of the proposed tourism traffic sign.
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9. Recreational facilities and sports venues

i) Should meet the standards of the English Tourist Board’s Visitor’s Charter.
ii) Recreational facilities establishments must admit the public without prior booking.
iii)  Sports venues may be eligible, depending upon the number of events which are held

there each year (15 events would be the minimum acceptable).
iv) It provides adequate off-highway parking facilities of its own, or in conjunction with a local

authority or another establishment.
v) It can show evidence of having advertised its facilities through the tourist industry.
vi) It agrees to the removal (either by its own agency, or, in default, by the traffic authority)

of any advertisement or sign at or near the location of the proposed tourism traffic sign.

10. Tourist information points

i) A District, Town or Parish Council, or a Local Tourist Board in conjunction with one of
these Councils, may set up Tourist Information Points within their locality.  These points
should be off-street, although on-street points may exceptionally be possible, with the
Traffic Authority’s approval.

ii) Parking facilities must be available, although these can be on-street.
iii)  They may carry the recognised ‘i’ symbol providing that they meet the standard for such

signs.
iv) Parish Councils may add tourist facility information to their place-name signs.  This will

only be relevant where the size of the Parish community is such that tourists may not
expect to find services, and would take the form of a sub-plate to the above sign,
indicating ‘Shop and PO’ (or similar, if relevant) and symbols showing the services which
tourists can find in the immediate locality.

11. By-passed communities

i) Town or Parish Councils (under 10,000 population only) may fund the provision of  ‘By-
Passed Community’ signs.
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APPENDIX 2

Conditions under which signing may be approved

1.  Eligibility for signing does not confer automatic entitlement to signs.  Not only is the policy
on signing in city and town centres and other congested (street furniture wise)
streets relevant, but even in villages and rural areas there may be no available space for
a sign.  The Traffic Authority therefore reserves the right to deny signing where
absolutely necessary.

There is no right of appeal against the Traffic Authority’s decision.

2.  Signing in Conservation areas or in Areas of Outstanding Natural Beauty (A.O.N.B.s) will
be specifically designed to match the type of signing already in existence in those areas.

In Conservation areas this could be to a smaller letter-size than directional traffic signing,
while in AONB’s it could consist of finger-post signing, with brown letters on a white
background to give improved target value (white background) while still retaining the
brown ‘tourism signing’ colour.

3.  Where the attraction/establishment is clearly visible from the adjacent road then signing
on/from that road will not normally be provided.

4.  The provision of signs may be inappropriate in heavily urbanised areas such as in Oxford
City Centre.  Many sites in Oxford do not have appropriate parking facilities and would
not therefore be eligible, while others are clearly visible from a major route.  It is
therefore likely that only a site away from Major radial/distributor roads will be entitled to
signing from the nearest such road (or roads, perhaps, for a site between, say, the
Banbury and Woodstock Roads) provided it has adequate off highway parking.

5.  Upon provision the signs will become and will remain the property of the Traffic
Authority, and as such the applicant will not need to indemnify the Traffic Authority
against public liability.  The Traffic Authority would not however take on the financial
responsibility for maintaining, repairing or replacing dirty, damaged or missing signs.  The
applicant/proprietor of the particular establishment should therefore insure the relevant
signs against theft or damage.

6.  Oxfordshire County Council will retain the right to remove or alter any tourism signs for
any reason, should  that become necessary (e.g as a result of One-Way Traffic Orders
or Turning Bans, or where the number of sites to be signed becomes too large and
alternative means of signing become necessary.  This may result in charges being made
against the establishment being signed, as would any need to provide more signs to
ensure continuity, as a result of the above Traffic Management measures being
implemented.

7.  Circular Roads 3/95 provides for the applicant to have the ability to manufacture the
relevant signs if the traffic authority agrees.

However, owing to the difficulty of ensuring that such signs meet the Traffic Authority’s
specification, and are therefore eligible for the Traffic Authority to accept the
responsibility of public liability indemnification, that agreement will not be forthcoming in
Oxfordshire.
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8.  The amount of information which a driver can safely take in from a traffic sign is limited
by the length of time during which the information is legible.  The size of the script is
normally directly related to vehicle approach speed, and the number of tourist
destinations which can be signed at a particular location is therefore limited to six sites
on lower speed roads, and four sites on higher speed roads, (over 50 mph approach
speeds).  These numbers are maxima, and fewer destinations may be necessary where
longer destination names are involve, or where consolidation of tourist destinations with
other local destination is necessary.

Department of Transport criteria

1. Where signing is requested  to be on a trunk road, for which the Department of
Transport is the Highway Authority, then that signing will meet the Department of
Transport’s criteria provided:

i) It is also signed on the adjacent local road network as necessary.

ii) The route onto which traffic is being directed is the most suitable link between the
establishment and the trunk road.

iii)  Existing signing on the trunk road is not compromised by the tourist signing (i.e. an
overload of assimilable destinations is not caused, see Appendix 2, Clause 8).

2.  On a motorway (also the Department of Transport’s) the following additional criteria
apply;

i) The attraction shall have at least 150,000 visitors per year.

ii) Signs for tourist facilities and by-passed communities may not be erected.

3.  Where a group of attractions (but not facilities) can show evidence of attracting at least
150,000 visitors per year, then some signing may be possible to direct traffic from the
vicinity of motorway junctions.
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