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Social Street 
 

 
There are countless ways vibrant communities help people live better lives. Having 
neighbours to borrow the proverbial cup of sugar from is not only a way to share 
resources more effectively, but a great way to see the community transformed into a 
powerful resource in its own right. Guided by this vision, Social Street was launched 
to increase opportunities for meaningful community interaction through self-
organising groups.  

What is Social Street? 
 
Social Street provides a platform for residents in the same street to build 
relationships, share expertise and local knowledge, and implement projects of 
common interest. To achieve this at no cost, Social Street uses Facebook groups to 
interact, but the focus is on using the group to achieve tangible benefits for the 
members of the community. The first Social Street was launched by a group of 
residents in the Italian city of Bologna, and the successful model has now been 
replicated in over 60 communities worldwide. 

How can I set up a Social Street for my community? 

Step 1: Create a Closed Group on Facebook 
Create a closed group to protect the privacy of your members and potentially 
encourage higher sign-up rates. This can be done using the group settings when you 
create your Facebook group, but remember: people before pixels! The use of an 
online network should encourage offline interaction, not just end at the digital 
level. 

To be found among the other Facebook groups that are a part of Social Street, be 
sure to use the proper name convention for your group: “Residents of [street name 
(or square, neighborhood, etc.)] - city - social street.” (e.g. “Residents of Botley 
Road, Oxford – Social Street”) 

Form a small board that can help feed content, manage comments, and lead the 
conversation into actionable plans and events. 
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Step 2: Advertise the Group 
Print out copies of a poster that includes the details of your Facebook group, 
encouraging people to join. Post copies in a variety of highly visible places such as 
parks, schools, community notice boards, and the village hall. 

Step 3: Manage the Group 
There shouldn‟t be just one person in charge. Everyone should have the ability to 
participate and engage in the online group‟s activities, but there should be a smaller 
group that helps grow the conversation and organise some small actions around the 
comments and conversations that are happening. You can set a couple of 
administrators for your Facebook group who can approve new members, coordinate 
conversations within the group and stop inappropriate comments. 

Step 4: Step into the Street 
Once you have engaged a small group of interested neighbours, you are ready for 
your Social Street. Guide people based on their interests to plan and organise a 
public event involving all group members as a first „get to know you.‟ Make the event 
open for other people to join in as well. Keep the conversations going and use the 
group as a forum to plan the next meetings and activities. 

How can I use the Social Street group? 
 
There are endless possibilities for using your Social Street group to bring your 
neighbours closer together. For example you could use it to: 
 

 Share local news (e.g. new opening times of your local Post Office)  

 Ask for help or offer your help to others 

 Check on your frail or vulnerable neighbours 

 Raise an issue and find solutions together 

 Start a club 

 Organise a community event 

What about those who do not have Internet or a Facebook account? 
 
Even those without a Facebook account or simply not Internet-savvy can enjoy the 
benefits of Social Streets. For example, if a larger event is organised such as a 
community meal or a voluntary litter picking event, this can be advertised using 
leaflets or posters displayed in a prominent place. 

Useful tips for a successful Social Street 
 

 Select a clearly demarcated area: Opt for a smaller (or at least manageable) 
area so that you‟re truly encouraging „street-level‟ exchanges that can be 
relevant to local residents‟ daily lives and needs; 

 Keep it free: Setting up and managing a Facebook group is free of charge. All 
the activities organised by the group should be free and open to all.  

 Inclusion: Focus on what brings people together, not on what divides them. 
Stay open-minded and consider even your harshest critic‟s point of view – it‟s 
important not to isolate yourself from constructive criticism. Use (and 
encourage the use of) inclusive, non-discriminatory language. 


